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OFFICE  OF  INF0RIJL\TI0N  MEMORANDUM  #  5 


Bureau  chiefs  recently  have  told  me  that  they  have  been  at  a  loss 
to  know  what  response  to  make  to  requests  for  radio  talks  to  be  given 
in  broadcast  programs  sponsored  by  commercial  concerns.     It  has  been 
intimated  that  it  would  be  well  to  have  the  administrative  regulations 
amended  so  as  to  cover  this  subject. 

After  considerable  thought,  it  seems  to  me  that  the  question  is 
amply  dealt  with  in  existing  regulations.    Naturally,  officials  of 
the  Department  of  Agriculture  in  acting  on  invitations  to  deliver  radio 
talks  should  be  guided  by  the  intent  of  the  rules  and  regulations  which 
cover  the  issuance  of  Department  information  in  all  forms. 

For  instance,  paragraph  600  of  the  administrative  regulations 
declares  it  to  be  the  policy  of  the  Department  not  to  refer  by  name 
to  commercial  institutions  or  enterprises,  in  any  of  its  publications 
(which  now,  of  course,  include  official  radio  addresses)  the  purpose, 
as  stated,  being  to  avoid  the  use  of  the  Department  as  a  medium  for 
advertising.    Paragraph  604  requires  bureau  chiefs  to  approve  radio 
addresses  by  employees  of  the  bureaus,  if  the  addresses  treat  only  of 
subjects  pertaining  to  the  work  of  their  bureaus.     If  the  material  treats 
in  any  way  of  the  policies  of  the  Department  or  the  work  of  other  bur- 
eaus the  address  must  be  submitted  to  the  Office  of  Information  for 
approval.    Again,  paragraph  661,  subparagraph  (f),  clearly  indicates 
that  employees  should  not  permit  the  use  of  their  names  in  the  advertising 
natter  of  organizations  commercializing  any  of  the  work  conducted  by  the 
Department,  irrespective  of  any  merits  which  these  enterprises  may  possess. 

In  other  words,  the  employee's  first  consideration  should  be  whether 
or  not  the  acceptance  of  an  invitation  to  take  part  in  a  commercially 
sponsored  radio  program  would  in  any  vray  officially  embarrass  the  Depart- 
ment.   Numerous  regulations  other  than  those  cited  indicate  that  it  is 
improper  for  Department  employees  to  endorse  or  to  appear  to  endorse 
the  products  of  any  commercial  concern. 

Radio  methods  and  the  entire  radio  setup  are  changing  rapidly.  It 
would  be  unwise,  I  feel,  for  the  Department  to  make  hard  and  fast  rules 
now  which  in  a  short  time  might  become  obsolete.     If  we  follow  the  in- 
tent of  present  regulations  on  information  work,  all  requests  for  radio 
addresses  will  be  handled  to  the  best  interests  of  the  Department. 


Very  truly  yours. 


A/, 


M.  S.  Eisenhower, 
Director. 


